
ROSES

Post Roses

on Pink

Colored

Notes

What successes have you

had with client projects?

What works well? 

How do clients benefit you

and your students?

Real world

exposure

for students

Students

claim the

experience

helped them

get a job!

Useful in job

interviews

useful to

learn from

real world

clients

Students get

to know real

world industry

lingo

Exposed to

language that

will not find in

textbook (e.g. a

"deck")

See results of

real money

invested (e.g.

Google)

Delighted

clients!

Students are

more engaged

and excited

about doing the

work

Part of "best

practice" of

learning /

experience

Student and

faculty pride

(when win

competitions

against big

name schools)

Explore others'

interests outside

of the academic

setting is helpful in

careers longterm

Academia is

"sheltered" from

real world --

client projects

strip that!

students learn role

of constraints and

how to apply

creative problem

solving to overcome

them

Third party

client

managers?

Post Buds

on Green

Colored

Notes

google Ad

Client

EdVenture

Partners

Marketing

Edge

Students

negotiate the

scope of project

and agree upon

deliverables

Direct

Marketing

Association

Have

multiple

stages of

submission

Have multiple

stages of

submission to

allow for

feedback to be

incorporated

Meet with

students within

one day to get

feedback on

their

presentation

Encourage

student to

initiate contact

every other

week

Encourage

deliverables

every other

week, not just

at the end

Look at student

work before

sending to client

/ vet the work

beforehand

Make it clear it

is the student's

work not the

professors or

universities

For profit

clients versus

community

groups?

Have "back-up"

clients and offer

to students to

choose their

own

warn clients in

advance about

varying quality

of results

Use sites like

Fivvrr or

microvolunteers

to recruit clients

BUDS

Lack of

participation

by clients

What failures have you had

with client projects?

What does not work well? 

How do clients hinder you

and your students?

Post Thorns

on Black

Colored

Notes

real world clients

are not always

as responsive as

they would like!

Changes in

class

structure

Hard to

manage with

large classes

(40+ students) Insufficient

meaningful

projects for

individuals

students have

difficulty

recruiting their

own clients -

don't have the

connectionsrecruiting own

clients can

unintentionally

create

inequitable class

More difficult to

plan semester --

to fit in with

partner timelines

Changes in

contact at

client 

company

Not fully in

control! Clients

have some

control over

your class

Memo of

understanding / 

IP / Disclosure

causes issues 

Stress on

faculty to

product great

results
Not a

priority for

the clients

Activities

change (for

clients) over

the semester
External

clients can be

very rigid /

tight structure

Feedback from

clients not as

robust as

students or

professor would

like

a lot of

(additional)

work on

professors

part

Helping

students

navigate or

balance their

needs versus

client needs

THORNS

We will use this collaborative digital whiteboard to capture ideas about what works and what

does not work when using client partners in the classroom

In The Field Work Sheet

Introductions Rose Thorn Bud Work Sheet

Moderators

Participants

What opportunities do you

see with client projects?

What improvements?

How can you work better

with clients?

Jane

Machin,

Radford,

Marketing

Maneesh,

Thakkar

Radford,

Marketing

Gary Schirr,

Radford,

Marketing

Laurel

Schirr, VT,

Marketing

Deyu Hu

Elizabeth

Muckensturm

John von

Knorring

Eric Rice


